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Marketing retirement housing
as aspirational and not a

sign of crisis

Retirement living white paper overview




It is estimated that substandard housing costs the
NHS - unsuitable housing
including issues with cold, damp, and hazards
causing trips and falls are exacerbating poor

physical health and contributing to poor mental
health.



Despite the availability of retirement housing
stock that could delay the need of entering
residential care (typically costing the state and

families
there ap

oetween £27,000 and £55,000 per year)

nears to be



Is this due to perception, or simply a lack of
knowledge?
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The research

YouGov survey of

across the UK

?

Mirror survey of

of
housing for older
people



Our steering group...

Our aim was to bring together key players in the later living sector to: @1 building
// communities
T~

Tackle the lack of public understanding of the options and benefits of later living
Improve the perception of later living, nationally
Redefine and reenergise interest in later living HOUSIng@D

Raise the profile of later living and combat negative association and language use

Chartered
Work towards a consistent use of language to describe the services and properties Institute of
offered across the industry . Housing LIN Housing

Connecting people, ideas and resources

Set up a government-led advisory board for older people —improving
understanding of options and language around services and property
options available

Local L8

Government

Association /ILifeStory
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Key research
findings




Five key areas

of focus....

QO DD G




Tackling

perception

Terms Public Recognise Bungalows

Il Terms Providers Use Nursing home
Residential home

Old people’s home

Sheltered accommodation/housing

Assisted living

Community village for older people

Purpose-built community with older people in mind

Older people who are working

Older people who want to live in a mixed age community
Older people with dementia

Older people who are highly active and independent
Older couples

Older people with physical disabilities

Older people looking to downsize

Older people who feel vulnerable because of health issues
Single older people

Older people who want to live near people of a similar age
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1 in 3 members of the public believe
retirement housing schemes to be
synonymous with Old People’s Home,
and 1in 5 equate them with nursing
homes. This confusion is likely
tarnishing the public’s perception —
especially since Covid mortality rates

Public were mostly likely to assume
that retirement housing schemes are
best suited to single older people
with health issues — reinforcing
negative stereotypes. And the wider
sector has negative perceptions too —
that it’s not a profitable market



Understanding

benefits

Services Expected by Public

Shops %

. Services Provided by
Providers

St 10O S 78%

40%
Restaurants/Cafes i ———— o

Sports and gyM  —
Medical centre or 24/7 emergency response o —

42%

56%

Wheelchair or mobility scooter storage e ——e— >
INCOOr COMMUNG| SPACES | 00%
Support staff —m" 85%

74%

OUtdOOr COMMUNGl S aCeS S S5%

10% 20%

Offer a desirable place to live

Offer good value for money

Offer high quality accommodation and services
Offer a safe and secure place to live

Are a good alternative to residential care homes

There are not enough good quality RHS's near to where | live

Agree . Disagree . Don’t Know

30% 40% 50% 60% 70% 80% 90%

62%

10% 20% 30% 40% 50% 60%

76%

B6%

70%

There is a disconnect between what
providers provide and what the public
expect/or believe to be provided

Location and care provision were the top
influencing factors for the public to
consider retirement housing — but
influencing factors varied dependent on
the demographic (ABC1 vs C2DE). Middle
class more likely to be influenced by
leisure facilities for example.

Tenure options were also unclear to the
public. Not many were aware of
affordable/social rent(less than 30%)



Consistency of

language

Data shows the older you get the
older you think an older person is.
So targeting at ‘older people’ in
marketing could be putting
people off as they think it’s not

Don't know % relevant to them. Go for benefits-
From 85 years of age a% led instead
From 75 years of age = M 22% Descriptors are not consistent for
From 65 years of age ~ H— o 2% retirement housing schemes. The
From 55 years of age | — % industry has too many different
From4s years of age Ml ex terms which may be confusing the
From younger than 45 years of age 2% pUbIIC

public [l Housing Providers 10% 20% 30% 40% 50% 60%  70%
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What
next?



Continuing the
conversation...

i
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