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The HOUSE project investigates the impact of housing on the subjective wellbeing of current and

future generations of older adults. 

Smetcoren & Petermans, 2019; Heylen et al., 2009; De Decker, 2013; De Donder et al., 2019; Alidoust & Bosman, 2015

Ageing in place

Ageing well in the right place

HOUSE research project





Policy, practice and research on ageing and housing

→ Focus on objective housing characteristics: accessibility, safety, energy efficiency

• Stairs inside the home, door widths, thresholds, etc. 

→ What about older adults’ subjective housing experiences? 

• Do I feel good here? Do I have control? Do I feel connected? 

Housing characteristics and their impact on older adults’ subjective wellbeing

16% of homes in Flanders

are adapted for people with

reduced mobility
(de Smalen & Van den Broeck, 2025)

80% of adults aged 60+ 

consider their home suitable

for ageing comfortably
(KBS, 2026)
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Vanbellinghen et al.; 2025; Van Campfort et al. (in review); 
Lambrix et al., 2026 

Survey HOUSE 
pilot study

(N=240)

Analyses 74 
housing
stories

Systematic
review of the 

role of housing 
characteristics 

on older adults’ 
wellbeing HOUSE Selfscan for

older adults

to reflect on their own

situation, 

but also for

researchers and

policymakers
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MY HOUSING WELLBEING
MY PERSONAL

WELLBEING MY HOUSING FUTURE

Aspects covered in the survey:

Housing satisfaction

Basic housing quality

Use of space

Housing technologies

Housing preferences

Neighbourhood

Health

Feelings

Ready for the future?

Open to other housing 
scenarios

Willingness to share



Ageing population

Growing heterogeneity

Life expectancy and health

Migration 

Changing family structures

different housing needs and wishes

Different housing needs and
wishes
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Ageing population

Growing heterogeneity

Life expectancy and health

Migration 

Changing family structures

Different housing needs and
wishes

Heterogeneity is unsufficiently
reflected in the range of housing
options for the Flemish housing

stock
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Why?

• Clear definitions and regulations for innovative housing options are still lacking in Flanders.

• Many Flemish older adults are insufficiently informed about different housing options available. 

Single family house

Appartment

Residential care facility
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Almost 1 in 4 

older adults

are 

interested
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www.HOUSE-research.be

Designing for housing wellbeing – HOUSE deliverable03



Other HOUSE output…

Persona set



Ageing well
in the right place

Elke.ielegems@HOUSE-research.be
info@HOUSE-research.be

Much more on www.HOUSE-research.be ☺

Thank you for your attention!

http://www.house-research.be/
http://www.house-research.be/
http://www.house-research.be/


1. Subjective wellbeing is central to how older adults experience and evaluate housing.

Objective and subjective housing charecteristics are intertwined and both need attention.

2. We need a wider range of housing options, but many structural barriers still stand in the way. 

At the same time, there are opportunities that remain largely unexplored.

3. Designing for older adults’ subjective wellbeing requires a creative, human-centred approach

taking into account five design drivers throughout the design proces.

Three key insights from HOUSE
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