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Anchor: Who we are



Housing needs 

COMMUNITY

Most older people do not want to move away from 
cities and towns. Design must combat isolation and 
loneliness, and help build community. Retirement 
housing should be seen by developers as an 
exercise in place-making, rather than product 
development

COMFORT

Too much stock fits into a one-size-fits-all 
category leading to an unattractive institutional 
feel, with limited opportunities for personalisation 
and choice, often incorporating elements that are 
not relevant to people at a time in their lives when 
they are looking at a lifestyle choice

FINANCIAL & PHYSICAL SECURITY

Importance of physical and financial security, and 
financial control, particularly over tenure and 
ongoing charges. Suspicion of financial products 
is high among this demographic

CONNECTIVITY

Rapid advances in technology have the potential 
to promote independent living for longer, and 
augment relationships. Innovation in technology 
and design should increasingly mean people are 
able to experience similar levels of choice and 
personalisation in relation to retirement housing 

Research from Silver Chic: The future of retirement housing and care, Anchor, 2015 

and Project Happy, Bath Customer Research, Hanover, 2017





Customer research findings



Perceptions



Older People’s Shared Ownership 



Engagement structures



Holly Court – Storm damage



Regeneration


	Slide 1
	Slide 2
	Slide 3
	Slide 4
	Slide 5
	Slide 6
	Slide 7
	Slide 8
	Slide 9
	Slide 10

