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What we did: In numbers

100 

representatives 
from retirement 

housing 
providers 
surveyed 

2,000 

members of the 
public surveyed

200,000 

general needs 
rent properties 

analysed

200 

local 
authorities

20 

residents living 
in ExtraCare or 

Retirement 
Villages 

interviewed 

1,000 

consumers 
aged over 50 

surveyed



Results: 
Language
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1 in 3
people believe retirement housing schemes are synonymous 

with ‘old people’s homes’

1 in 5
people think they are the same as a ‘nursing home’
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Results: 
How old is 
old?
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Results: 
Target 
people 
early
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Results: 
Under-
occupied



6 in 10
people aged 50 and over had no plan to or did not know if they 

would ever downsize one day
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Results: 
Right-
sizing



26%
don’t think it’s an 
affordable option

28%
don’t want to live 
in a community of 

older people
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What’s putting them off?

19%
think they will be 

isolated from 
friends and 

family

25%
believe they will 

lose their 
independence



What 
needs to 
change?

Consistent language
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Later living use class

Proactive investment

Focus shift from last-time buyers

Champion the benefits
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Work
in

progress
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