




What is 
quality of 

life?





Our mission is to make people’s quality of life central to 
the way we create and care for our homes and 

neighbourhoods

1) We undertake and share research
to build the evidence base

1. Research  projects

2) We support the implementation
of best practice approaches

2. Commercial services 3. Influencing

Residents and communities have a 
greater sense of control over what 
they value and need

Industry and government change the way 
they approach housing, leading to more 
sustainable homes and neighbourhoods

This leads to better outcomes for society, industry, local 
government and national government



Research 

We work with residents and 
community groups, developers, 
housing associations, universities, 
local and national government. 

Research includes literature reviews, 
qualitative and quantitative studies, 
policy reviews and roundtable reports. 



Developers / 
housing 

associations

Developers / 
housing 

associations

Commercial services

Pre-planning 
support

Post-occupancy 
evaluation 

Evidence-
based 

strategic 
planning 

Local 
authorities 



Influencing



What about 
older 

people?



What about older people?

● Give older people a greater 
sense of influence in their 
lives. 



What about older people?

● Create more lifetime homes 



What about older people?

● Reduce disparities in access



What about older people?

● Create and maintain playful 
places for everyone



What about older people?

● Reduce car dependence by 
maintaining good transport 
connections and 
opportunities to walk and 
cycle. 



What about older people?

● Create a sense of belonging 
by integrating older people 
into their communities



Collaborators

Funder
s

Service partners

Core partners

Supporters



47908953

Change of governanceThank you

www.qolf.org

http://www.qolf.org
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